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SEO Performance Summary

o Steady Traffic Growth - 163 total clicks in the past 3
months — showcasing consistent user engagement and
increasing interest in your content.
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e Strong Visibility - 50.8k total impressions, highlighting that your website
is gaining recognition from Google and appearing more often in relevant
searches, especially in the chiropractic and health-related sectors.

e Solid CTR (0.3%) = A healthy click-through rate that indicates your meta
titles and descriptions are aligned with user intent, effectively drawing
visitors to your site.

e Improved Keyword Rankings - Average position of 29.1—demonstrating
steady progress as several of your service-related keywords are moving
up the rankings, bringing your content closer to the first page.

Metric Value Trend

Total Clicks 163 Growth

Total Impressions 50.8k Growth

Click-Through Rate (CTR) 0.30% Stable

Average Position 29.1 Improving
Key Highlight:

Your website is performing exceptionally well, with strong visibility in Google's
search results. Continued efforts in SEO optimisation are yielding positive
results, and your keyword rankings are steadily improving, positioning your site
for even higher organic traffic and conversion potential.
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Sep to Dec 2025 - Website
Performance Report

Traffic & Users

e 1.7K total users this month, with 1.7K new users, showing a healthy
influx of fresh traffic and consistent audience growth.

e 11K total sessions, indicating significant user interest and strong
retention with regular visits from both new and returning users.

Engagement & Interactions

» 55s average engagement time, reflecting that users are spending
valuable time on the site, actively exploring content and engaging
with your services and blog.

e Active user sessions are increasing, with visitors regularly
interacting with multiple pages — an indicator of strong user interest
and engagement.

Traffic Sources

» The majority of traffic is coming from Google Organic Search,
confirming that your site’s SEQ visibility is growing and it's appearing
in search results for relevant queries.

e A healthy share of direct and referral traffic indicates strong brand
recognition and external validation.

Geographical Insights

e Visitors are coming from multiple regions, with a strong focus on
Australia, reflecting your growing local presence.

e The site is showing a global reach, with traffic from several international
locations, demonstrating the expanding recognition of your services
beyond local markets.
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Top Performing Landing Pages

e Your top-performing pages are seeing impressive organic traffic, especially
for service-related content, which shows your SEO strategy is driving the
right audience to the site.

o Pages like “Chiropractic Care for Pain Relief” are performing exceptionally
well, indicating that these service areas are resonating strongly with users.

Key Highlight:

Your website is showing outstanding performance, with continuous growth in
traffic, strong engagement, and growing brand recognition. Your content is
resonating well with visitors, and with continued focus on optimisation, your site
is well-positioned for even greater visibility and success.

Aug - Nov 2025 Website Report

Overview J eliachiro.com

Type something here...
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Sept - Dec 2025 Website
Performance Summary

Sessions:

e 14,743 sessions recorded in the last 90 days, showing a 46.75%
increase. This reflects strong and consistent growth in traffic,
indicating a positive trend in user visits.

Users:

e 12,963 total users, with 98.37% being new users. This highlights
excellent brand visibility and successful outreach, attracting fresh,
engaged visitors.

Engagement Rate:

e 45.82% engagement rate, reflecting a healthy and robust level of
interaction. Visitors are highly engaged with the content, spending
valuable time on the site.

Engaged Sessions:

e 6,755 engaged sessions, showing a 44.51% increase. These sessions are
those lasting longer than 10 seconds, indicating real interest and
engagement with the content, with users viewing multiple pages or screens.

Conversions:

e 22 conversions, marking a 12% increase. These are actions taken by users
that were triggered during engaged sessions, helping demonstrate the
effectiveness of the site in driving meaningful user interactions.

Average Engagement Time:

» 18.55 seconds average engagement time, reflecting that visitors are
spending an ample amount of time on the website, absorbing content and
engaging with services.

Page Views:

e 20,045 page views, indicating that users are actively exploring the website
and its content, demonstrating strong interest in various pages and service
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Overall Insight

Your website is demonstrating exceptional growth, with significant
increases in both traffic and user engagement. The rise in new
users and active sessions indicates a strong boost in brand
visibility and growing user interest. These positive results set a
solid foundation for even greater success and higher conversions
in the upcoming quarter.
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Website Traffic Summary

e Sessions: 26K — Showing a solid amount of activity on the site.

o Pageviews: 34.8K — Visitors are actively exploring multiple pages.

e Users: 22.3K, with 99.02% new users — A large proportion of new
visitors is indicative of strong brand discovery.

o Average Engagement Time: 42 seconds — Visitors are spending
valuable time on the site.

« Engagement Rate: 44.74% — A healthy level of user interaction.

o Conversions: 24 — Indicating that visitors are taking desired actions.

Key Insight

The site continues to show strong traffic and new user acquisition,

with 99.3% of visitors being first-time users. This is a clear sign of
successful brand discovery and growing interest in the website’s
content and services.
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Keyword Performance Summary
for Elia Chiropractic

e Several high-value chiropractic and health-related keywords are now
ranking on Page 1 of Google.

o Keywords continue to show steady upward growth, with multiple
terms approaching Top 3 positions, including terms like Elia
Chiropractic Essendon and Craniosacral Therapy Essendon.

e Both content pages and service pages are performing strongly,
attracting qualified traffic from organic search results.
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Overall Summary

The website is gaining significant traction across competitive
chiropractic and spinal health-related keywords, positioning it for
sustained visibility, traffic growth, and higher conversions in a
highly competitive market. With continued optimisation, Elia
Chiropractic is well-positioned to deliver more visibility and
sustained organic growth.
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Your Google My Business profile is live and optimised, making it easier for local
clients to find and connect with you. With the business details, location, and
contact information clearly displayed, it boosts local visibility, trust, and
customer engagement.
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Key Highlight: A strong GMB presence ensures your services appear in local
searches and Google Maps, driving more calls, visits, and enquiries.
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Website Audit - Quick Summary

Your website has achieved an excellent health score of 95%, which is a
strong indicator of effective technical optimisation and regular
maintenance. This reflects solid SEO performance, setting the stage for
continued growth and visibility.

Performance Highlights:

o 783 pages crawled with minimal technical issues, showcasing strong
site health and consistent crawlability by search engines.

e 546 pages marked as fully healthy, demonstrating a clean code
structure, well-organised content, and stable functionality.

o No major errors affecting the website’s visibility or indexing,
ensuring smooth crawling by Google and other search engines.
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Technical Strengths:

e Fast Loading Times: Your site loads quickly, offering a positive user
experience and contributing to SEO performance.

o Secure HTTPS Implementation: This secure connection not only builds
trust with visitors but also serves as a ranking factor for Google.

o Optimised Meta Titles, Descriptions, and Headings: These elements
are well-optimised, helping to strengthen your keyword rankings and
improve CTR.

e Low Issue Count: Minimal issues with redirects, broken links, and mobile
responsiveness. This indicates a robust and technically sound website.

Key Highlight:

Your site is performing exceptionally well from a technical SEO
standpoint, laying a strong foundation for further keyword growth,

organic ranking improvements, and increased visibility in highly
competitive Chiropractic service searches. With continued
optimisation, your website is well-positioned to drive sustained
traffic and conversions.
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Backlinks Profile

We reviewed the backlink profile and authority metrics for eliachiro.com,
and the results show steady improvement, with a healthy foundation laid
for further SEO growth.

Key Highlights

e Domain Trust: 9
Your domain has a stable trust profile, indicating Google recognizes your
website as credible within the chiropractic and healthcare sector. Continued
growth in domain trust will enhance SEO performance.

o Referring Domains: 41
You now have 41 unique websites linking to your site, indicating continuous
growth in brand visibility.

e 6 new referring domains added in the last 30 days.
e 14 domains with strong trust scores, showcasing improved
authority and diversified link sources



squaremeters¥

HEALTHCARE MARKETING

o Total Backlinks: 125
Your backlink count has reached 125, reflecting consistent link acquisition
and increased content engagement from external sources.

e 12 new backlinks added in the last 30 days.

o Toxicity Score: Low
Your toxicity score is low and manageable, meaning your backlink profile is
safe, natural, and free from SEO risks. If needed, any cleanup will be simple.

e 12 new backlinks added in the last 30 days.

Overall Trend (Graph Insights)

The backlink graph shows:

e A stable upward trend in total backlinks, reflecting
continuous SEO growth.

o Healthy growth in domain trust over the past few weeks.

e No negative drops or sudden link loss, indicating a clean,
organic link profile.

This consistent upward trajectory is a positive indicator for
long-term authority building.

Conclusion

Your backlink profile is healthy, growing, and moving in the right
direction. The domain is gaining trust, acquiring new referring
domains, and maintaining stable link performance — all key indicators
of positive SEO momentum. As long as the growth continues, your
website is well-positioned to see sustained improvements in search
engine rankings and organic traffic.
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To improve Google understanding and visibility of the website, we
implemented multiple structured data schemas across the homepage.

All schemas were tested and validated with O errors in the Schema Markup
Validator.

Added & Validated Schema Types

» Organization Schema
Helps Google clearly identify the clinic as a verified business entity.

e LocalBusiness Schema
Improves local SEO signals and increases chances of appearing in local
search results (Google Maps, Local Pack).

o WebSite Schema
Supports better indexing and helps Google understand site-wide structure.




» WebPage Schema
Provides search engines with detailed information about the specific page
(homepage).

« FAQPage Schema
Improves local SEO signals and increases chances of appearing in local
search results (Google Maps, Local Pack).

o WebSite Schema
Supports better indexing and helps Google understand site-wide structure.

Validation Results

o O Errors across all schema types
e 0 Warnings
o All schemas correctly detected and structured

Positive Impact on SEO

Better search engine understanding of business type, services, and
location

Stronger local ranking signals

Higher chances of appearing in rich snippets and FAQ rich results
Improved SERP visibility and indexing accuracy
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We have successfully published engaging content on Medium and created visual
promotions on Pinterest to strengthen brand presence. These activities enhance

backlinks, visibility, and audience reach, helping your services gain more
authority and trust online.
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Key Highlight:
Strategic off-page efforts are boosting your digital footprint, driving more
awareness, and positioning your brand as a trusted chiropractic provider.
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